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5. Course Contents 

 
Industry Internship in the relevant organization  
 
Internships are educational and career development opportunities, providing practical 
experience in a field or discipline. They are structured, short-term, supervised placements in 
an organization often focused around particular tasks or projects with defined timescales. An 
internship may be compensated or non-compensated. The internship has to be meaningful 
and mutually beneficial to the intern and to the organization. It is important that the course 
learning outcomes and the activities of the internship program are clearly defined and 
understood.  
 
A student is advised to select an organization for internship pertaining to the field of chosen 
specialization. A student can focus his/her study in the field on specialization such as finance, 
marketing, etc. An internee is advised to select a section or unit of a large / reputed 
organization for work. An internee should do extensive work on work allotted by the industry 
supervisor and prepare recommendations for areas of improvement. The internship report at 
the end of the internship period must give all information with regard to the learning, 
observations, and results accomplished during the internship period.  
 
Thus, the Internship, involves Industry engagement and data collection under organizational 
guidance, Application of conceptual frameworks and managerial tools, Report writing, 
presentation preparation, stakeholder communication, Review and defense of findings in 
front of an academic panel. 
 
6. Course Map (CO-PO Mapping) 
 
 Programme Outcomes 

PO-1 PO-2 PO-3 PO-4 PO-5 
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CO-1 3     

CO-2  2    

CO-3  3 1   

CO-4     3 

 
7. Course Teaching and Learning Methods 

 

Topics Methods Hours 

 
 

Industry Internship 
 

Field Work in the relevant Organisation where 
Internship is being carried out 

140  

Writing report of the work assigned, work done, 
results, findings, conclusions 

30  

Preparations and Delivery of Presentations 22  

Review of Report and Presentations based on feedback by Industry Mentor and 
Academic Mentor 

10 

Total 202  

 
 
 
 
 
 

  



8. Course Assessment and Reassessment 
 

The details of the components and subcomponents of course assessment are presented in the 
Programme Specifications document pertaining to the M.B.A. Programme. The procedure to 
determine the final course marks is also presented in the Programme Specifications document. 

The evaluation questions are set to measure the attainment of the COs. In either component  

CE or SEE, COs are assessed as illustrated in the following Table.  

Focus of COs on each Component or Subcomponent of Evaluation 

  
Component 1: CE 
(50% Weightage) 

Component 2: SEE 
(50% Weightage) 

Subcomponent   SC1 SEE 

 Subcomponent    
Type  

Presentation Internship Report 

Maximum Marks 
 

50 50 

CO-1    

CO-2    

CO-3    

CO-4   

 
The Course Leader assigned to the course, in consultation with the Head of the Department, 
shall provide the focus of COs in each component of assessment in the above template at the 
beginning of the semester. Course reassessment policies are presented in the Academic 
Regulations document. 
 
9. Achieving Learning Outcomes  

The following skills are directly or indirectly imparted to the students in the following 

teaching and learning methods: 

 
S. No Curriculum and Capabilities Skills How imparted during the course 

1. Knowledge Internship 
2. Understanding Internship 
3. Critical Skills Internship 
4. Analytical Skills Internship 
5. Problem Solving Skills Internship 
6. Practical Skills Internship 
7. Group Work Internship 
8. Self-Learning Internship 
9. Written Communication Skills Report 

10. Verbal Communication Skills Presentation 
11. Presentation Skills Presentation 
12. Behavioral Skills Interaction with staff of the 

organization 
13. Information Management Report 
14. Leadership Skills Effective management of learning, 

time management, achieving the 
learning outcomes 

 
  



 
10. Course Resources 

 
a. Essential Reading 

1. Organization website and Literature provided by the organisation 
2. Discussions with stakeholders Eg. Faculty Supervisor, Company representatives   





































































































































































































































































Course Specifications: Group Project 

Course Title   Group Project 

Course Code BAP601A 

Course Type Project 

Department Management Studies 

Faculty Management and Commerce 

1. Course Summary
This course is intended to apply and synergise the learning outcomes of team work through a group 
project. This activity focuses on the application of appropriate management practices and use of 
relevant university resources to solve societal relevant. In addition, the group project enables the 
student to gain practical experience of working in a project mode, requiring interactions with the inter 
disciplinary domain specialist to meet the managerial challenges of the project undertaken. The 
significant feature of the project will be the demonstration of its applicability and quantification of 
benefits. 

2. Course Size and Credits:

Number of credits 08 

Credit Structure (Lecture: Tutorial: Practical) 00:01:07 

Total hours of interaction during the semester 74 

Number of semester weeks 4 

Department responsible Management Studies and Commerce 

Course marks Total Marks: 100 

Pass requirement As per the Academic Regulations 

Attendance requirement As per the Academic Regulations 

3. Programme Outcomes (PO)
PO-1. Apply knowledge of management theories and practices to solve business problems. 
PO-2. Foster Analytical and critical thinking abilities for data-based decision-making.  
PO-3. Ability to develop Value based Leadership ability.  
PO-4. Ability to understand, analyze and communicate global, economic, legal, and ethical 

aspects of business.  
PO-5. Ability to lead themselves and others in the achievement of organizational goals, 

contributing effectively to a team environment. 

4. Course Outcomes (COs)
CO1: Construct societal relevant problems to appreciate managerial decision making from the 

societal and mankind perspective   
CO2: Critique the management principles for executing the project to address the identified social 

problem 
CO3: Evaluate appropriate research design in a team environment which warrants for inter- 

disciplinary problems solving   
CO4: Develop a report comprising the key finding and recommend appropriate solutions for the 

relevant stake holders 



  

5.   Course Contents 
 

Course Content (Indicative) 

Need for undertaking a project, project specifications, Strategy analysis, and presentation 
Project Management, Project Development, Project Validation, Project Evaluation, Exhibition, 
Presentation, Team building, Team work, Leadership skills 

 
6. Course Map (CO-PO Mapping) 

 Programme Outcomes 

PO-1 PO-2 PO-3 PO-4 PO-5 
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 CO-1  3    

CO-2 2   1  

CO-3   2  3 

CO-4    3  

 

7. Course Teaching and Learning Methods 
 

 
Topics Teaching methods Hours 

Critical Review, Problem Formulation 
and stating Objectives 
 

Reading Journal papers, books and other 
relevant materials and problem formulation 

20 

  

Data collection for problem solving Group work with supervisors guidance 15 

Analysis and conclusions Group work with supervisors guidance 15 

Video creation, Presentation, 
Thesis/Report Writing and Viva Voce 

  

Thesis/Report writing - Group 10 

Project Video creation - Group 4 

Presentations  10 

Total 74 

Note: The above time calculation is for a group of 5 students and can be modified depending on 
the number of students. The project chosen should justify the time allotted. 
 
 
 
  



8. Course Assessment and Reassessment

The details of the components and subcomponents of course assessment are presented in the 
Programme Specifications document pertaining to the B.Tech. (Electronics and Communication 
Engineering) Programme. The procedure to determine the final course marks is also presented in 
the Programme Specifications document. 

The evaluation questions are set to measure the attainment of the COs. In either component (CE 
or SEE) or subcomponent of CE, COs are assessed as illustrated in the following Table.  

The Course Leader assigned to the course, in consultation with the Head of the Department, shall 
provide the focus of COs in each component of assessment in the above template at the beginning 
of the semester. 

Course reassessment policies are presented in the Academic Regulations document. 

Focus of COs on each Component or Subcomponent of Evaluation 

Subcomponent   CE (50 %) SEE (50%) 

Subcomponent Type  Presentation Project Report 

Maximum Marks  50 50 

CO-1 X X 

CO-2 X X 

CO-3 X X 

CO-4 X X 



  

9. Achieving Leaning Outcomes 
 
The following skills are directly or indirectly imparted to the students in the following 

teaching and learning methods: 
 

S.No Curriculum and Capabilities Skills How imparted during the course 

1. Knowledge Literature Review and group Interactions  

 
2. 

Understanding Literature Review and group Interactions  

3. Critical Skills   Assignment - (problem identification) 

4. Analytical Skills Assignment (data analysis) 

5. Problem Solving Skills   Assignment 

6. Practical Skills   Assignment 

7. Group Work Assignment 

8. Self-Learning Assignment 

9. Written Communication Skills   Report 

10. Verbal Communication Skills Presentation 

11. Presentation Skills   Presentation 

12. Behavioural Skills Assignment 

 
13. 

Information Management Report 

14. Leadership Skills   Assignment 

 
10. Course Resources 

 
            a) Essential Reading- Relevant papers and articles 
 
 
 
 







                                                                                                      
   

  

8. Course Assessment and Reassessment 
The details of the components and subcomponents of course assessment are presented in the 
Programme Specifications document pertaining to the M.B.A Programme. The procedure to 
determine the final course marks is also presented in the Programme Specifications document. 
The evaluation questions are set to measure the attainment of the COs. In either component (CE 
or SEE) or subcomponent of CE (SC1 and SC2), COs are assessed as illustrated in the following 
Table.  
 

 Component 1: CE (50% Weightage) Semester End 
Examination: SEE 
(50% weightage) 

Subcomponent   SC1 SC2 

Subcomponent Type  
Interim and 
Final Report 
Presentation 

Paper 
Development 
and Upload 

Report 

Maximum Marks  50 50 100 

CO-1 X X X 

CO-2 X X X 

CO-3 X X X 

CO-4 X  X  X  

 
 
The Course Leader assigned to the course, in consultation with the Head of the Department, shall 
provide the focus of COs in each component of assessment in the above template at the beginning 
of the semester. 
 
Course reassessment policies are presented in the Academic Regulations document. 
 

9. Achieving Cos 
The following skills are directly or indirectly imparted to the students in the following 

teaching and learning methods: 
 

S.No Curriculum and Capabilities Skills How imparted during the course 

1. Knowledge Thesis 

2. Understanding Thesis 

3. Critical Skills Thesis 

4. Analytical Skills Thesis 

5. Problem Solving Skills Thesis 

6. Practical Skills Thesis 

7. Group Work --- 

8. Self-Learning Thesis 

9. Written Communication Skills Report writing 

10. Verbal Communication Skills Presentation 

11. Presentation Skills Presentation 

12. Behavioural Skills Thesis 

13. Information Management Thesis 

14. Leadership Skills   Thesis 
 
 
  



10. Course Resources

a. Essential Reading

 Kumar R. (2011). Research Methodology: a step-by-step guide for beginners (3rd ed.). SAGE.

 Bougie, R., & Sekaran, U. (2019). Research methods for business: A skill building approach. John

Wiley & Sons.

 DeVellis, Robert F., and Carolyn T. Thorpe. Scale development: Theory and applications. Sage

publications, 2021.

 Jaccard, James, and Jacob Jacoby. Theory construction and model-building skills: A practical

guide for social scientists. Guilford publications, 2019.

b. Recommended Reading

 Cooper Donald R. and Schindler Parnela.; Business Research Methods; McGraw Hill
International Editions, Ninth Edition.

 Malhotra Naresh K; Marketing Research- An Applied Orientation, Pearson Education Asia

 Zikmund William G; Business Research methods, Thomson South-Western

c. Magazines and Journals

1. Websites – Google Scholar

2. Other Electronic Resources- EBSCO, Google Scholar
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