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Abstract  
        óConsumersô buying behavior will keep changing with emerging technology. Online retailers too are finding ways to 
integrate the newest socio-economic and technological trends to provide better and more personalized ecommerce 

experiences to consumers. Aim of the study was to understand the parameters considered by consumers shopping and issues 

at adidas online store. Questionnaires were prepared and the data was collected from coutomers and analysed using 

statistical tool (SPSS). 
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1.0 INTRODUCTION    

Adidas AG [1] (German pronunciation: [ˈadiˌdas]) is a 

German multinational corporation that designs and 

manufactures sports shoes, clothing and accessories. The 

company is based in Herzogenaurach, Bavaria, Germany. 

It is the holding company for the Adidas Group, which 

consists of the Reebok sportswear company, Taylor 

Made-Adidas Golf Company (including Ashworth), 

Rockport, and 9.1% of FC Bayern Munich. Besides 

sports footwear, Adidas also produces other products 

such as bags, shirts, watches, eyewear and other sports 

and clothing-related goods. Adidas is the largest 

sportswear manufacturer in Europe and the second 

biggest in the world, after Nike. 

Adidas was founded in 1949 by Adolf Dassler, following 

a family feud at the Gebrüder Dassler Schuhfabrik 

Company between him and his older brother Rudolf. 

Rudolf had earlier established Puma, which quickly 

became the business rival of Adidas. Both the Adidas 

and Puma companies still remain based in 

Herzogenaurach, Germany to this day. 

The company's clothing and shoe designs typically 

feature three parallel bars, and the same motif is 

incorporated into Adidas's current official logo. The 

company revenue for 2012 was listed at €14.88 billion. 

1.1 Online Retail Dynamics: 

The Internet has technologically advanced novel delivery 

channels for companies to better reach customers and 

generate more sales. Online retail, for instance, has come 

a long way since its commencement nearly a decade ago 

and in the process, it has even transformed the way 

people shop. For marketers, the buying behavior of 

consumers has always been a topic of interest, which is 

extensively studied and debated over. Despite the debate 

and arguments, there is no denying that online retail has 

indeed changed buyers’ behavior.  

The growth of the Internet affected the entire retail space, 

in almost many industries. It reduced the cost of products 

and at the same time expanded geographical boundaries. 

Online retail brought buyers and sellers close like never 

before. By transcending geographic boundaries it 

allowed companies to even target those consumers who 

were previously “unreachable.” The Internet provided a 

gamut of opportunities for new advanced business 

models and transactions. It also opened new channels for 

marketing professionals to better promote their products 

and services. 

2.0 PROBLEM STATEMENT:  

The purpose of this study was to understand on what 

parameters consumers considers while they purchase 

Adidas online in their website and also their issues while 

shopping online. 

2.1 Objective: 

The Objectives of the study was to identify the 

relationship between behaviour of consumer over online 

purchase preference and its related issues. 

2.2 Research questions and hypotheses: 

RQ1. What is the online shopping of the demographic 

profile selected? 

RQ2. Whether the trust issues affecting consumer's 

motivation to shop on the internet? 

H0: There is no significance relationship between online 

shopping and consumer security issues. 

H1: There is significant relationship between online 

shopping and consumer security issues. 

2.3 Questionnaire Statements Measuring 

Consumers’ Attitudes towards the Online Retail 

Store 

1. Do you agree that media advertisement / 

famous spokesperson from Adidas can attract 

you to buy more of its product? 

2. Do you agree that Adidas products are 

satisfactory in terms of Price over other 

brands? 

3. Do you agree that Adidas products are 

satisfactory in terms of Quality over other 

brands? 

4. Do you agree that Adidas products are 

satisfactory in terms of Product Choices over 

other brands? 

5. There is no risk of being hacked while 

shopping with Adidas.co.in 

6. I received special rewards and discounts from 

doing business with this Internet retailer. 

7. The "look" of this Internet site is appealing to 

me. 

8. I intend to continue to visit this Internet 

retailer's site in the future. 
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9. There is no risk in monetary transactions in this 

website. 

10. Confidentiality of personal information with 

this website. 

11. On-time delivery by shopping on-line 

12. Information is available while shopping online 

13. Easy to choose and make comparison with 

other 

14. Guarantees & Warrantees offered at 

Adidas.co.in 

15. Shopping at convenience 

16. Stability of the internet connection 

17. Difficulty in cancellation or refund 

18. Probability of wrong product being delivered 

19. Checkout time 

20. Customer Service support 

 

Parameters N Mean Std. 
Deviati

on 

Std. 
Error 
Mean 

No_Risk_of_B
eing_hacked 

30 4.6000 .62146 .11346 

Gurantees 30 4.5667 .62606 .11430 

Customer_Ser
vice 

30 4.0667 .78492 .14331 

Confidentiality
_Info 

30 4.7000 .53498 .09767 

Ontime_Deliv
ery 

30 4.4667 .50742 .09264 

Info_Available 30 4.5667 .50401 .09202 

Secure_Transa
ction 

30 4.7667 .43018 .07854 

Refund_Cance
llation_Difficul
ty 

30 4.0333 .80872 .14765 

Refund_Diffic
ulty 

30 4.6000 .49827 .09097 

 

3.0 ANALYSIS AND PROBLEM  SOLVING:  

Sample 

Thirty people were chosen who had purchased from 

Adidas online store and was asked to respond to those 

questions prepared. The responses were noted and was 

used to analyze further.  

3.0  ‘t’ Test to Analysis (Using SPSS): 

 Interpretation  

Highest Mean = 4.7667 (Secure Transaction) 

Lowest Mean = 4.0333 (Refund Cancellation Difficulty) 

Further analysis found that the significance value is < 

0.05, we can reject H0 and accept H1 

Hence from this we can conclude that there is significant 

relationship between online shopping and consumer 

issues. 

4.0 CONCLUSION 

Consumers’ buying behavior will keep changing with 

emerging technology. Online retailers too are finding 

ways to integrate the newest socio-economic and 

technological trends to provide better and more 

personalized ecommerce experiences to consumers. As a 

result, the bar has been raised in the online retail space. 

Customers are both online and offline, and hence the firm 

need to focus on both. They need to leverage the 

dynamic online/offline connection to create a killer 

brand. 
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